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Our Strategic Focus 

• Solidify Public Perceptions 

• Communicate our Strong Commitment to 
Student Success 

• Drive Enrollment 

• Fortify Community and Business Support 

• Positive Public Relations 



Solidify Public Perceptions 

• Develop strong messaging around the theme:
  “My Preferred College” 

 



Commitment to Student Success 

• Develop strong messaging around the theme: 

“YOU” 

 



Enrollment 

•  Spring enrollment call to action theme: 

“It’s Never to Late” 

 



Career Pathways 

• Other enrollment strategic themes: 

“We get YOU there” 



Visibility Where Students Are 
• Strong web based marketing strategy to 

include web retargeting and social media 



On Campus Messaging 
• Series of pole banners to reinforce the mission 

of the college 



Positive Public Relations 

• Writing and releasing positive stories about 
student success to local media. 

• Creating content both written and visual for 
social media. 

• Creating improved communications with local 
media. 

• Representing MPC at community events. 



Expanding Our Reach 

• Planned radio and TV spots promoting student 
success with real student stories, that support 
our messaging and focus 

• Planned focus groups to measure student and 
community needs. 

• Creating a micro website to highlight progress 
being made on the accreditation report. 


